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Why are we here?

Why are you here?

Why are you really
here?

Why are you really, 
really here?
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The angle of reflection
‘According to the law 
of reflection, the 
perceiver and the 
perceived have a 
very close link. When 
the angle of 
incidence changes, 
the angle of 
reflection will change 
immediately.’

Thich Nhat Hanh
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Storytelling and transformation

‘ for storytelling is 
the mode of 
description best suited 
to transformation in 
new situations of 
action.’

Schön, 1988
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Patient Voices

patience, noun. calm endurance of pain or 
any provocation; perseverance 

patient, adj. having or showing patience

voice, verb. give utterance to, express 

Concise Oxford Dictionary, 1964
© 2010 Pilgrim Projects

Patient Voices
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Working with stories
1 Watch Pep’s story.

2 Make notes on what strikes you about the 
story.

3 Share your ideas with the person next to 
you, or in threes.

4 Think about why these things stand out.
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Pep’s story

Once upon a time

www.patientvoices.org.uk/shu.htm
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Time to reflect: EAR

Good stories are 

Effective

Affective

Reflective
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Passages past dragons
‘No matter what form 
the dragon may take, it 
is of this mysterious 
passage past him, or 
into his jaws, that 
stories of any depth 
will always be 
concerned to tell .’

Flannery O’Connor
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Cathy’s story

‘Go around’

www.patientvoices.org.uk/pilgrim.htm

www.tcmtr.org
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Surviving
‘People reach greater 
maturity as they find the 
freedom to be themselves,

and to claim, accept and 
love their own personal 
story, with all its 
brokenness and its beauty.’

Jean Vanier
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Getting to the heart of the story
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Getting to the heart of the story

• Small group 
workshops

• Careful facilitation
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Getting to the heart of the story

• Careful facilitation

• De-mystifying 
technology
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Getting to the heart of the story

• De-mystifying 
technology

• Reflection
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Getting to the heart of the story

• Reflection

• Mindfulness and 
attention
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Getting to the heart of the story

• Mindfulness and 
attention

• Creating safe space 
and community
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Getting to the heart of the story

• Creating safe space 
and community

• The story circle
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Distillation and refinement

‘Digital storytelling 
is a kind of 
alchemy, 
transforming the 
raw experiences of 
ordinary people 
into something 
special.’
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Jo’s story

Olives

www.patientvoices.org.uk/pilgrim.htm
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The two-minute story

‘If we communicate for 
two minutes only, that will 
be enough.’

Paul Weller
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The two-minute story
Think of a story. Make a few notes if you wish.

Now tell your story to your partner in two 
minutes.

Stop! Listeners, what did you notice?

Have a conversation… and plan the story 
together.

Tell your story again.

What were the differences between the two 
stories? 
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How was that for you?
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Transformation
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Transformation
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Fiona’s story

Only connect: a life told in stories

www.patientvoices.org.uk/pilgrim.htm



© 2010 Pilgrim Projects © 2010 Pilgrim Projects

From stories to transformation

Markers Guides

Comfort Warning
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A culture of the heart

‘Behaviour change 
happens in highly 
successful situations 
mostly by speaking to 
people’s feelings.’
Kotter and Cohen (2002)

‘Culture of the mind must be 
subservient to the heart.’

Mahatma Gandhi
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Thank you

The Patient Voices Programme
www.patientvoices.org.uk

Distribution of the Patient Voices digital 
stories is funded by Pilgrim Projects.


